CMS
1. Manage your medical website affordable and effectively with 10 different web publishing tools included in the Content Management System (CMS) from Adrecom, our technology partner. With Adrecom CMS solution you can edit all the pages on your website right from your web browser (e.g. Internet Explorer, Firefox, Safari or Google Chrome). Your Adrecom CMS software gives your medical practice access to the same best-of-class website publishing features that businesses use for their own corporate websites. 

a. Here are the 3 top advantages of having a CMS software platform powering your website:
i. Access the website anytime and anywhere to edit your web pages.

ii. Add web pages any time and even schedule them to go live in the future at the date of your choosing.

iii. Have a more effective website with updated and timely web content.

2. What are the things I can do on my site with the CMS software?

a. Add new pages to your site (you can add as many pages as you like).

b. Upload photos, videos, podcasts, powerpoint presentations and PDF files.

c. Add articles you’ve written or received from other people to publish on your site.

d. Make faster site updates so that if patients or office staff need to know something you can quickly post it on your site and let all your patients know immediately with an email alert.

e. Archive pages that are no longer necessary or valuable.

f. Put up profiles of your office staff and other people in your practice.

g. Attach documents like MS Word or Powerpoint or PDF to share with colleagues and patients.

h. Edit web pages and change webcopy or images with the built-in text editor (no HTML required) that looks just like Microsoft Word.

3. Will I save money by having my own CMS software installed to manage my website content?

a. Reduce your costs of maintaining your website by enabling your staff to make the changes right from their office computers (or even at home if you have telecommuters). Instead of paying outside programmers to publish content to your website, with a CMS you don’t need any technical knowledge of web programming languages like HTML or PHP. The simpler user interface provided in the CMS platform will make updating your site fast, easy and efficient.

4. Will the CMS bring any benefits to my patients?

a. Think of it this way. The more you can communicate with your patients (current and prospective) about the services you provide, the more they will gain an understanding of your practice areas. Engaging with patients online is about providing an intuitive and valuable website experience with quality content that answers questions they have about your practice. If your medical practice tends to be ahead of the curve, then a website powered by a CMS that enables you to communicate effectively and in a timely manner should be a necessary part of your online marketing strategies.
Included Pages of Content
1. Your medical website comes pre-installed with professionally written web pages designed to promote the values and benefits of your medical practice. You can of course make changes to the content we’ve written and personalize it to your convenience. We’ve just given you a really big headstart. Writing the web copy for your web site is an often daunting task and we’ve taken much of the guesswork out of deciding what pages to include your website and what content to write. 
2. We believe that the primary purpose of a valuable medical web site is to provide colleagues and patients (current and prospective) with a clear understanding of the services you offer and the credibility and expertise behind those services. 
3. Give Patients (current and prospective) what they are look for with a medical website:
a. Patients (and colleagues too) want to quickly and/or easily figure out what your medical practice offers them for the problems they are dealing with personally or for a friend or family member. Your site should present information that patients want to see to help them answer their questions. Your site not present them with distractions like ads and other intrusive content. Your site should provide a clean site navigation architecture to help patients steer through your site so they can find the content where they expect to find it.

b. Your web copy should be written in such a way to be compelling and impactful while at the same time directing them through the site towards the purpose of finding the answers to their questions which will inspire them to call you or request more information or subscribe to your blog or newsletter. 
c. Of course, it means that your site should have grammatically correct copy. With a professional copywriter, you can do an even better job of presenting useful information. You would be surprised how much better a page can read when it is written to be scanned and visually enhanced with boldface, headlines, quotes and even images to match the content. Your medical website includes 7 pages of professionally written copy for this reason.
4. Does it matter how my website looks?

a. Patients will respond more effectively to a website that has a consistent navigation architecture and an attractive trust enhancing design. Medical practices that are successful online use readily recognizable color schemes and image iconography for branding purposes so that earth tones elicit one type of reaction versus harsher colors like black and gray. You should consider that a professional designed site will be treated more seriously than a site that looks like a run-of-the-mill template design bought for $49.00. If you don’t invest in your website, patients may feel they don’t want to invest in you.
b. Here are some immediate benefits with one of our medical websites. We’ve custom designed dozens of professional looking sites to match your practice area. And we’ve found visual imagery and photos that precisely match your service offerings. 

